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In France, Equipment rate = 93% in 2010In France, Equipment rate = 93% in 2010
and 63 billions SMS (2009, + 80%)and 63 billions SMS (2009, + 80%)

UnlimitedUnlimited mobile Internet packages / 2007: mobile Internet packages / 2007: 
to to fosterfoster lagginglagging emergentemergent uses uses 

WhichWhich social social contextcontext of of receptionreception of mobileof mobile
Internet ? Internet ? 

Our Our surveysurvey / / SpringSpring 2009:2009:
a a reflectionreflection on the on the resistanceresistance againstagainst the use the use 

InterdisciplinaryInterdisciplinary and qualitative and qualitative approachapproach ::
SociologySociology of the usesof the uses crem
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3 3 followingfollowing pointspoints

The audience ratingsThe audience ratings

The image of the network The image of the network operatorsoperators / / 

handsethandset manufacturersmanufacturers’’ strategiesstrategies

Social Social representationsrepresentations of the of the usersusers
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CombinedCombined methodologymethodology : : 

reviewreview of the of the statisticsstatistics

and a and a surveysurvey in 2 partsin 2 parts

Questionnaires (N= 260)Questionnaires (N= 260)

InIn--depthdepth interviews (n=10, interviews (n=10, popularpopular classes)classes)

whatwhat experienceexperience of mobile of mobile 

internet/computer ?internet/computer ?
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ComparisonComparison betweenbetween measurementsmeasurements of of 
3 polling Institutes (3 polling Institutes (SpringSpring 2008)2008)
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The mobile Internet user? The mobile Internet user? 

= One = One connectionconnection?? the last 30 the last 30 daysdays? ? 

the last 6 the last 6 monthsmonths??

= = whichwhich frequencyfrequency?  ?  

TowardsTowards a unique a unique measurementmeasurement: : MediametrieMediametrie

selectedselected by AFMM by AFMM 

Audience ratings by panel + Audience ratings by panel + censuscensus = = octoct 20102010

(data (data providedprovided by the 3 by the 3 leadingleading network network operatorsoperators!)!)
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Medias Medias studiesstudies for for televisiontelevision audience: audience: 
Center for Center for SociologySociology of the innovation of the innovation –– BrunoBruno
LatourLatour -- herehere: C. : C. MeadelMeadel & J. Bourdon (2009, 2010)& J. Bourdon (2009, 2010)

The The advertisingadvertising equationequation: : 
to to definedefine pricesprices of the spots of the spots accordingaccording to theto the
audienceaudience

3 3 operationsoperations for a for a «« talontalon--measurementmeasurement »»
< an agreement in < an agreement in competitioncompetition betweenbetween all the  all the  
playersplayers, , eveneven competitorscompetitors

A black box = A black box = a a consensualconsensual image of the audienceimage of the audience
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Network Network operatorsoperators’’ marketing marketing strategiesstrategies

A A controversycontroversy: : unlimitedunlimited Internet = Internet = bridledbridled--

InternetInternet

SymbolicSymbolic violence (Bourdieu)violence (Bourdieu)

OligopolisticOligopolistic marketmarket: 3 network : 3 network operatorsoperators for for 

94% 94% marketmarket sharesshares

«« UnreasonableUnreasonable useuse »» �� user user guiltyguilty (moral   (moral   
values)values)�� network to network to bebe «« mutualizedmutualized »»
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iPhoneiPhone: : AppleApple’’ss strategystrategy

RecreatingRecreating the mobile phone to fit the mobile phone to fit intointo the the wiredwired

Web (West & Mace, 2010)Web (West & Mace, 2010)

LeveragingLeveraging itsits system system capabilitycapability ((iTunesiTunes) + a new) + a new

business modelbusiness model
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Social distinction (P. Bourdieu)Social distinction (P. Bourdieu)

The brand = image: The brand = image: easeease of use + the designof use + the design

A A closedclosed system: the system: the AppApp StoreStore

AdsAds: : ““in factin fact, there, there’’s an app for just about s an app for just about 
anythinganything…… onlyonly on the on the iPhoneiPhone””

UniversalUniversal and unique: the and unique: the supremsuprem privilegeprivilege
boundbound to distinctionto distinction
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Users’ Social Social RepresentationRepresentation? ? 

First: The image of a First: The image of a limitedlimited use use 

«« whenwhen II’’mm in a in a gasgas stationstation »» «« atat the break the break atat

schoolschool »»

And a real And a real personalizationpersonalization / / rationalityrationality ofof

the uses the uses �� tradetrade--offs, offs, adjustmentsadjustments

For nonFor non--usersusers, , costcost and and usabilityusability: : stillstill barriersbarriers
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SecondlySecondly: : StillStill the image of the computer, thethe image of the computer, the

weightweight of routines of routines 

«« WhenWhen II’’mm home, home, mymy computer computer isis on, on, thatthat’’ss itit »»

The computer The computer stillstill a a referencereference point point 

(JCR/(JCR/EuropeanEuropean Commission)Commission)

AlsoAlso tacticstactics and and waysways of operating (De of operating (De CerteauCerteau,,

1984): 1984): usingusing the computer / the computer / televisiontelevision screenscreen
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AlsoAlso ergonomicsergonomics criticizedcriticized, , eveneven for for usersusers!!

Thomas : passion Thomas : passion vsvs ergonomicsergonomics : 2 : 2 factorsfactors in in hishis

tradetrade--offsoffs

MSN: as a MSN: as a paradigmaticparadigmatic exampleexample

«« ItIt’’ss not not practicalpractical »», , «« the the constraintconstraint are theare the

inconvenienceinconvenience »», , «« wewe cancan’’tt seesee the contactsthe contacts »»

The The «« bigbig screenscreen »» of the of the iPhoneiPhone becomesbecomes

«« tinytiny »» �� relative value relative value judgmentjudgment!!
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ConclusionConclusion

A A turnturn: the : the takingtaking off of the mobile Internet in off of the mobile Internet in 
France France sincesince 20092009

An An accessaccess to Internet for people to Internet for people withoutwithout
computer?computer?

The The obviousobvious successsuccess of the of the iPhoneiPhone: but : but whatwhat
about the social distinction?about the social distinction?

How How willwill the the individualindividual manage manage hishis permanentpermanent
connectivityconnectivity??
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