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\' In France, Equipment rate = 93% in 2010
and 63 billions SMS (2009, + 80%)

\.' Unlimited mobile Internet packages / 2007:
to foster lagging emergent uses

\." Which social context of reception of mobile
Internet ?

\' Our survey / Spring 20009:
a reflection on the resistance against the use

\.' Interdisciplinary and qualitative approach :
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3 following points

\' The audience ratings

\' The image of the network operators /

handset manufacturers’ strategies

\' Social representations of the users
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Combined methodology :
review of the statistics
and a survey in 2 parts

\' Questionnaires (N= 260)

\' In-depth interviews (n=10, popular classes)
what experience of mobile
internet/computer ?
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Comparison between measurements of
3 polling Institutes (Spring 2008)

Médiametrie

11.3 million
users 11 years
and over TNS Sofres:

7.4 million
users 16-60

yedrs

Ipsos

3.3 million
users 15 years

and over
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\' The mobile Internet user?
= One connection? the last 30 days?

the last 6 months?
= which frequency?

\" Towards a unique measurement: Mediametrie
selected by AFMM

\. Audience ratings by panel + census = oct 2010

(data provided by the 3 leading network operators!)
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\' Medias studies for television audience:
Center for Sociology of the innovation — Bruno
Latour - here: C. Meadel & ]J. Bourdon (2009, 2010)

\.' The advertising equation:
to define prices of the spots according to the
audience

\.' 3 operations for a « talon-measurement »
< an agreement in competition between all the
players, even competitors

\.' A black box = a consensual image of the audience
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Network operators’ marketing strategies

\" A controversy: unlimited Internet = bridled-
Internet

\. Symbolic violence (Bourdieu)

\' Oligopolistic market: 3 network operators for
94% market shares

\ « Unreasonable use » = user guilty (moral
values)=> network to be « mutualized »
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iPhone: Apple’s strategy

\' Recreating the mobile phone to fit into the wired
Web (West & Mace, 2010)

\ Leveraging its system capability (iTunes) + a new
business model
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Social distinction (P. Bourdieu)

\' The brand = image: ease of use + the design
\' A closed system: the App Store

\' Ads: “in fact, there’s an app for just about
anything... only on the iPhone”

\. Universal and unique: the suprem privilege
bound to distinction
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Users’ Social Representation?

\.' First: The image of a limited use

« when I'm in a gas station » « at the break at
school »

\' And a real personalization / rationality of
the uses =2 trade-offs, adjustments

\'" For non-users, cost and usability: still barriers
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\.' Secondly: Still the image of the computer, the
weight of routines

« When I'm home, my computer is on, that’s it »

\' The computer still a reference point
(JCR/European Commission)

\.' Also tactics and ways of operating (De Certeau,
1984): using the computer / television screen
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\.' Also ergonomics criticized, even for users!
Thomas : passion vs ergonomics : 2 factors in his
trade-ofts

\' MSN: as a paradigmatic example ,‘Sz%;

“Messenger

\'" « It’s not practical », « the constraint are the
inconvenience », « we can’t see the contacts »

\' The « big screen » of the iPhone becomes
« tiny » =2 relative value judgment!
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Conclusion

\' A turn: the taking off of the mobile Internet in
France since 2009

\" An access to Internet for people without
computer?

\.' The obvious success of the iPhone: but what
about the social distinction?

\' How will the individual manage his permanent
connectivity?
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